Digital Marketer role: responsible for BD's online marketing efforts

Broad description

The Digital Marketing Manager is
accountable for BD’s online brand
marketing efforts to ensure our
target audiences have a high impact,
compelling, and engaging
experience
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Foundational responsibilities in bold

Role needs and responsibilities

Channel
operations

and customer
experience
management

Help execute on the company’s overall digital marketing strategy, such as managing our online content and
development, social media, and advertising efforts

Collaborate with key stakeholders across the company to gather input for the online content and
development, refine it together, and create the final deliverables

Help to identify target audiences for media campaigns, campaign requirements, and priority features
Define content strategy and liaise with creative agencies to deliver visuals

Build campaigns with compelling visual designs that align to company brand standards; publish content on digital
channels in accordance with governance laid down by DDA Platform team

Define success criteria/ metrics that inform success of campaigns and enhance customer satisfaction/ experience
Collect and review adoptions and usage statistics to drive customer success

Build, maintain, and analyze the social media efforts across all channels to test and ensure the social posts’
content and creative are engaging to our target audiences.

Build, maintain, and analyze digital advertising campaigns to ensure the content is reaching the right
audiences within budget at the most opportune times.

Build, maintain, and analyze metrics on all digital marketing channels (e.g., website, blogs, and emails) to
ensure brand consistency, positive impact, and high user engagement

Optimize engagement plans according to the best media mix and work closely with DDA tools to ensure full coverage
on main-stream channels

Collaborate efforts with outside vendors to support digital marketing efforts (e.g., web development, media
buying and digital advertising); CX design will manage creative

Monitor competitor's digital footprints to keep current with market trends and best practices

Stay on top of the latest developments in digital marketing efforts to identify opportunities and establish best
practices
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Day in the life of a Digital Marketer

Defining the
Team

Illustrative
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Common issues you may face

— Campaign targets are not being met with the existing channel and

creative mix

— MLR process is causing campaign delays for launch of new channels or

assets

— The underlying data is not accurate or unreliable for campaign read

outs

Lk

Who to engage and how to resolve

— Agencies: Discuss with media agency and creative agency partners
how to deliver new/better channels and creative

— Product Owner: Work with the product owner to create more realistic
timelines for campaign initiation
— DDA: Work with marketing analytics to correct data ingestion

Competitive
Omnichannel customer experience
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